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“Get Out Of Town!”

It’s Unstoppable...
It’s Spreading Like Wildfire ...

... And It Can Make You RICH

“Glam” for millions of American homebuyers isn’t suburbia anymore. They’re headed for the
country. Sure they want peace ‘n quiet ‘n elbow room. But more than that is hearing THESE words
from friends and family who come to visit: “Hey!... Get a load of the view from here!” For specula-
tors quick to lock in on this latest rage, a new round of real estate fortunes are begging to be made.
Is this the place for your money in the years to come? Here’s our take. You be the judge.
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One thing is certain: In a future that is getting nore and nore conpl ex
by the second, it is going to take nore than just brains and connections to
succeed. For one, it wll take anticipation. And, with that “m |l enium
bug” just around the corner, that is one skill you are not only going to
want to have, you are going to want to have it

As Sharp As A Tack!

Let ne begin, therefore, by laying a little sobriety on you. This
spring, in a report describing the mgration of mllions of Americans to
outlying areas, the U S. Census Bureau pointed out that denographi c naps
of counties in many nmetro areas now | ook |i ke doughnuts, thinner than be-
fore in the central core and denser in surrounding counti es.

Metro areas... |like ours.

DFW in fact, was cited as a prine exanpl e.
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Actually, this exodus to the country isn't anything new. 1It’s just his-
tory repeating itself once again. At the turn of the century, people es-
caped fromcrowded city tenenments and factory whistles by noving to farm
| ands outside of the cities. 1In the ‘50s and ‘60s it happened all over
again. Only this time it was the suburbs where big-city folks fled to es-
cape pollution, high taxes, high crine and exorbitant rents.

But now, suburbs have fallen prey to those sane afflictions. Just when
peopl e began to believe they' d escaped the city, they found that the city
had. . .

Moved I nto
Their Back Yards!

Enpl oynment, shoppi ng and public centers are spraw ed throughout suburbia
wi t hout any order or reason. Taxes are rising and rents are shooting
through the roof. Piled atop that are post office shootings, school house
shooti ngs, daycare shootings, drive-by shootings, road rage, shopping cart
rage and cars that pull up next to you with thunder-woofers | oud enough to
knock your wheels out of alignnent.

And on and on.
So now suburbanites are selling out and noving to the country.
s it any wonder?

And the sort of place where these refugees end up isn't sone desert is-
| and or foreign country you can’t begin to pronounce the name of, either.
You renenber the place. Not much nore than a hole-in-the wall by anyone’s
standards. No high-paying jobs. No big enployers. No fancy shops or
gournet restaurants to be found. But the kind of place where everybody
knew t heir nei ghbors. Were fishin’ holes and friendshi ps were nore inpor-
tant than the make of your car or the |abel on your clothes. Were old
fashi oned val ues and the joys of rural living reigned suprene.

If I lost you there, here’'s a dead giveaway: Sheriff Andy Taylor |ived
there. Barney, Opie, and Aunt Bea, too0.

America |I's Myving Back To
Good A’ Mayberry, RFD

One word of warning here: Don't try to convince ne that Mayberry never
really existed. Because in the mnds of folks who spent any tinme at all of
their chil dhood days watching the “The Andy Giffith Show,” Mayberry is
alive and well and thriving |like never before. And that honespun, aw
shucks, gosh-darn, knee-sl appi ng appeal of Mayberry is getting harder and
harder for city slickers and suburbanites to resist.

In fact, at this very nonent, hundreds of folks are bidding adios to the
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suburbs and the cities. They' re packing noving crates and getting out of
town. Destination: the Mayberry of their dreans.

These days, the people who grew up on weekly doses of Andy and Opie are
sporting gray hairs. MNowin the prine of life, they’'re wanting to recap-
ture the idealistic charmof Mayberry. This dreamis the driving force
behind their mgration to the country.

Dreans of a better quality of life for their famlies, the “good life.”
Wher e everybody knows your nanme. \Wiere everybody waves “Hi.” \Were
safety, clean air, the creak of porch swings and the glow of fireflies can
be a part of everyday life.

And, they’'re willing to nake trade-offs to have these dreans cone true.
Li ke freeways for two-lane roads. BMAs for Ford Explorers. And shopping
conveni ence for |ush green neadows and scenic vi ews.

Case in point: the overwhel m ng success of our very own Harbour View
Estates at Eagle Mountain Lake. One glinpse of the views fromthe hills in
Har bour View Estates, and you Il instantly see why all 75 lots in Phase |
sold out...

Even Before Construction
Had Started On The Roads!

Despite the |lack of city water and sewer, | should add. But who cares
about those when you' ve got mllion-dollar views? Drop-dead gorgeous Vis-
tas can’'t be found just anywhere. Look: everyone knows that in a dog-eat-
dog market like DDFW now nore than ever it takes five-star carrot-dangling
to stay ahead of the conpetition. And for Harbour View Estates, that car-
rot is...

Free Scenery
For The Price O A Lot!

Pretty scenery. The kind you'd find under Cosnpo Body in Cosnopolitan
magazine if it were a wonan.

That pretty.

Life at its best, surrounded by natural beauty. And for Harbour View
residents, natural beauty isn’t just a stand of nice hardwoods, either.
It’s a 5,000-acre (working) ranch on one side, and a 10, 000-acre | ake on
t he ot her.

That natural .

And, a quite existence beyond the hustle of the city and the sprawl of
suburbia. But not so far that you can’t get to where you want to be within

Copyright ©1998 D/EW Land, Advisory (gO to Page 4)



-Page 4-

an hour or two. Harbour View Estates is another exanple of a grow ng nove-
ment that started in the *80s when non-netropolitan counties began grow ng 2*
substantially faster than the average of all counties in the nation.

And, a cl assic exanple of doughnut denographics naking investors rich.

Fai th Popcorn, the reigning Nostradanmus of trend predictors, |abels
this trend as “cashing out.” Here’'s what she makes of this novenent to the
country in her book The Popcorn Report:

“We are trading in the rewards of traditional success in favor
of slower pace and quality of life....In the | ast decade, nobney
was the only factor that counted. Now these other |ife-value

i ssues are weighing nore heavily on the scale....In the eight-
ies, we lived to work. Now we sinply want to |live—+ong and
wel |l . Cashing Qut has becone the way to do it.”

Sound famliar? Fromour viewoint, it seens |like a revival of the
Ameri can dreamthe yen for that house with the white picket fence, the
| ongi ng for that Mayberry-style environnment for raising famlies. But this
new mgration to the country has a ‘90s-style twi st: technol ogy. Instead of
traveling to work on the freeway, workers are staying at hone and junping

on the hi ghway. * Mas-ﬁ
l-(aréaor View by,

The information highway. /lL\@_jVe, ca"\i)\j Lon, ?&%%m\:m&ﬁ :ELO}
5 soburbs,

Peopl e Are Moving To The Country
Because Technology Is Allowing It!

Today, about 30 mllion Americans—the self-enployed, after-hours work-
ers, and tel ecomuters—aork at home sone of the tinme, says Anerican Deno-
graphi cs magazi ne. Home office spending on conputers, telephone equi pnent
and services is expected to rise from$14 billion in 1995 to $30 billion by
the end of the decade. And the Anmerican Hone Busi ness Associ ation clains
t hese ranks of workers who both work and sl eep at hone are being joined by
as many as.. .

8, 000 Per Day!

And why not? Wth fax machines, the Internet and e-mail, all you need
for instant communication is a phone line and an electrical outlet. Zp
codes and dress codes don’t matter anynore; cell phones and | aptops do.

Jack Lessinger, Ph.D. and author of Penturbia: Wiere Real Estate WII
Boom AFTER the Crash of Suburbia, puts it this way:

“Why shoul d Anmericans keep crowding into our already con-
gested, outrageously priced, and crine-ridden cities and sub-
urbs now that new technology |iberates us fromthe necessity
of living in nmetropolitan areas?”
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Couldn’t have said it better nyself.

And, considering this step back in tine to Mayberry val ues, the grow ng
phenonena of hoffices (another trendy termfor offices in the hone)
shoul dn’t surprise anyone. People |like the idea of having control over
their work hours while keeping an eye on the kids. They enjoy working in
sweats instead of suits. They prefer wal king down the hall to work in
pl ace of a hal f-hour comute.

No doubt, working fromhonme isn’t for everyone. And, neither is living
in the boonies. But for those 77 mllion babies born from 1946 through
1964, country-style living is all the rage. Baby booners—the sanme fol ks
who were enthralled by Mayberryland as children—are | eading the pack down
those country |anes. And you can’t ignore the booners’ influence on the
econony. As the |largest generation in Anerican history, they control the
maj ority of consunmer spending. Moreover, baby booners are...

THE Defi ni ng El enent
For The Housi ng | ndustry!

Resear chers have been tracking the nomentum of booners since their dia-
per days, and noting the differences between booners and ot her age groups.
By tracking their preferences and habits, experts can predict the economc
effect of boonmers’ |ikes and dislikes on the marketpl ace.

Ri ght now, booners have reached the ages of 35-52, accounting for four
out of 10 adults in the U S. They' re at their peak of raising children,
conducting careers and making big purchases. And this is what they' re
sayi ng about their preferences and |ifestyles:

#1. “I Want Quality Products
And A Better Quality O Life.”

Booners are better educated, healthier, and nore prosperous than their
parents or grandparents. They demand a better standard of |iving, expect
hi gher quality in products and services, and want sonething nore than nate-
rial satisfaction fromtheir purchases. Booners want their lives to be

meani ngful .  They believe the “good life” is waiting for themin the coun-
try, where the only congestion lies in pastures of grazing cows. But as
sophi sticated consuners, they won't settle for second-rate standards. In

terms of housing, “Today’ s new honme buyers are savvy consuners who demand a
quality product with lots of anenities,” according to the vice president of
t he National Association of Hone Buil ders.

#2. “1’m Concer ned About Heal th
And Environmental |ssues.”

Booners prefer living and working in environnents that are aestheti -
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cally pleasi ng—ot just functional. They like “countrypolitan” houses that
conbi ne country charmw th cosnmopolitan flair. They want safety, clean air
and privacy for their famlies. Popcorn insists “the environnmental sur-
round” is the key to boomers’ housing preferences. “People will ask: ‘Is
the air clean? Is there place space, wal ki ng around space, getting your
head toget her space? People want to believe the community is positive and
secure for them’”

#3. “1 Expect Custom zed Products
To Meet My I ndividual Needs.”

Booners want houses that reflect their personalities and fit their

lifestyles, hones that are different fromtheir neighbors’ abodes. As one
pro in the building industry remarked, “Instead of RO, people are |ooking
for ROE (Return On Enjoynent).” Booners prefer to choose their own aneni -

ties—+i ke carpet, paint, and |ighti ng—because the personal touch offsets
the intrusion of technology into their lives. They insist on custom zed
features |ike home offices and work-out space. And they can afford bigger
houses than previous generati ons—which is why the average new single-famly
home grew from 1,645 square feet in 1975 to 2,120 in 1996

So what does all this mean to you and ne?

Money. BI G noney. Opportunities that could lead to 90% .. 300% .. even
600% returns on the dollar... IF we make street-smart investnents.

Here is why:

Preci sely Because The Market | Am Describing Is
An Itch That MJST Be Scratched.

Renenber ny first parable for success: Find the market first, then the
product. Wth the |largest generation in Anerican history just itching to
find rural settings for the hones of their dreanms, we already have a siz-
zling, ready-nmade market for country property. Way is this? Because this
product satisfies an enotional need of baby booners. Listen: Enotional
needs, ny fellow speculators, are THE nost powerful, influential factors in
buyi ng decisions. And real estate purchases—especially hone buyi ng ones—
are enotional decisions. And it’s the rural property that fills that eno-
tional “cup” of baby booners.

And Precisely Because Supply Hasn’t
Even Begun To Catch Up Wth Demand.

In our last issue, we noted a najor problemfor hone builders: |ot
shortages. In this issue, we pointed out that buyers are snapping up lots
i n Harbour View Estates as fast as we can develop them And the thing of it
is, these buyers don’'t even bother haggling over prices. Conbine these

Copyright ©1998 D/FW Land Advisory (go to Page 7)




-Page 7 -

facts and you ve got nore than enough proof that the avail able supply of
country properties is falling short of demand. Wefully short.

So what should you do to cash in on this boonf
Set your sights on the country. Head for the hills... NOW

Twi ddl e your thunbs, and you m ss out on the makings of the strongest
rural real estate market this side of heaven’s gate. DON T stay cooped up
in the city mndset, ignoring the indisputable facts about the boomin
country living. WMre noney nmachines |ike Harbour View Estates are waiting
to be found al ong those wi nding country roads, but only for those who ap-
preciate the true value of anticipation

¥
UK& ‘U«\& (arb\.&é ")l'\a
ok of the $1.2 Mo
Lov tlarboor Vieo Estates!

Here’'s how to get your nanme in the hat for a free-and-w thout-obliga-
tion preview package of our next offering: Call the voice-mail nunber bel ow

Who get in ahead of |earning curves.

Not after.

and be sure to spell out your last nanme so we can get it right. [It’'s also
a good idea to | eave a phone nunber in case you are not at that address on
the date these are sent out. |It's that sinple. Requires no nore effort

than raising a hand to say “H” to a passing notorist. Here s that nunber:
(Metro) 214-220-9616
Meanwhi l e, |’ m headed for the hardwoods and hilltops.
s that you | see in nmy rearview mrror?
"1l declare. | do believe it is.

C non around.

Si ncerely,

M ke Heatl ey
(A.K A Sheriff Heatl ey,
Countrypolitan, RFD)

P.S. The days of easy nobney are over. So for sone tine now | have been | ooking for an
i nvestment that would satisfy the following criteria: #1-Capable of high returns
you normal |y associate with high-risk investnments, or nore precisely: returns of
two, three and five-to-one on the dollar; #2-WII| be paying you and ne |ong after
the “Pol |l yanna Portfolios” of today’'s Goldilocks Market go up in flanmes; #3-Is
recessi on proof, meaning it has built-in market permanence designed to survive even
the grinmest of economic tines; #5-Takes a nini mum of devel opnent expertise to be
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successful ; #6-Takes a m ni mum of nanagenment expertise to be successful; #7-1s
af fordabl e to the budget conscious investor with [imted funds to invest.

| believe | have found such an investnent.

Further, I'mconvinced it will be THE nost profitable and recession proof rea

estate investnent for the next decade. The next several decades actually. |It’'s
structured especially for specul ators who seek residual incone, can't stand to | ose,
yet still want the rewards of “big hitter” plays. And for those who nmay have m ssed
out on our last few offerings because they were “too rich for their blood.” If you
are interested in joining ne in this and would like nore info sent to you on how you
can have a worry-free stream of cone that could last a lifetine, call (Metro) 214-
220-9616. Just | eave your nanme, and be sure to ask for..

“The Bomb Shelter”

S, HZ Now HIs...
is GLPAMOUR/!

e . S e i -4 . -
ThisAlmost-Completed M odel by MontclaireHomes SitsAtop A
Bluff Overlooking Harbour OneMarina (Pictur ed Below) On Eagle
Mountain Lake. (Photosby Jim Winn Photogr aphy)

Wouldn't it be Niceif Views Like This Came With Your Front Porch?
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